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It is a pleasure to be here today, as the Chief Executive of the body representing 

Australia’s automotive industry, to announce the 2012 vehicle sales results. 

 

It is no secret that 2012 was a record breaking year.  

 

Never before had we reached the one million sales mark by the end of November.  

 

That is quite a feat in a world market that has been under financial pressure in 

recent years.  

 

It also reflects that the Australian market is one of the most open and competitive in 

the world, supplying quality vehicles at low prices. 

 

Tariff reductions have made Australia an extremely attractive market for the vehicle 

industry. 

 

Ten years ago there were 54 brands on offer.  

 

Today, 67 brands compete for the Australian consumer dollar, surpassing the 

number of brands vying for much larger markets in the United States and the United 

Kingdom. 

 

Reduced tariffs as well as changing consumer preferences have contributed to 

making the dynamic and innovative automotive industry that we have today. 

 

The 2012 sales result bears that out.  

 

Customer demand has been high and the automotive industry has responded with a 

wide range of vehicles powered by a range of different fuels. 

 

2007 was the first year that annual sales of new motor vehicles in Australia exceeded 

one million. 

 

The 2007 total of nearly 1,050,000 remained an all-time high even though the magic 

million was exceeded three more times, dipping only in 2009 as a result of the Global 

Financial Crisis. 

 

We forecast at the beginning of 2012 that 1,050,000 vehicles would be sold. 

 

However it was clear by mid-year, as production resumed after the natural disasters 

in Thailand and Japan in 2011 and Australians’ affection for new cars showed no sign 

of abating, that the healthy forecast would be achieved. 
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Hitting the one million sales in November set the scene for a new record to be made 

in 2012, which I can now announce was – 1,112,032. 

 

Total sales in 2012 were 10.3 per cent (or nearly 104,000) up on 2011. 

 

This record result is notable also because of changing consumer preferences, 

reflected in the segments’ changing market share. 

 

The single largest category, comprising 51.9 per cent of sales, was still the passenger 

car segment which showed a solid increase of 3.1 per cent in sales. 

 

The Sports Utility Vehicle segment increased its market share with an all-time sales 

record set in 2012. 

 

SUV sales boomed with an increase of 25.3 per cent in 2012 compared with the 

previous year. 

 

For the first time, deliveries of SUVs exceeded 300,000 (305,825). 

 

SUVs now comprise (27.5) per cent of total new vehicle sales. 

 

The return of tradespeople and businesses to the new vehicle market also spurred 

sales growth. 

 

Sales of light commercial vehicles had been in decline for the past three years, 

dropping from an all time high in 2008 of just over 185,000. 

 

This year – along with SUVS - light commercial vehicles set a new all-time record. 

 

The 2012 light commercial vehicle sales total of 198,302 is 12.2 per cent up on last 

year. 

 

For the second successive year a small imported car has become Australia’s most 

popular single model. 

 

In 2011 Australia’s top five models were Mazda 3, Holden Commodore, Toyota Hilux, 

Toyota Corolla and Holden Cruze.  

 

This year the same five vehicles remain but the order has changed with the HiLux 

advancing to number two and the Commodore moving to fourth ahead of its other 

locally manufactured stable mate. 
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Two of the top ten and four of the top fifteen best-selling vehicles are utilities. 

 

And three of the top ten were also built locally, dispelling any suggestion that our 

domestic manufacturers aren’t producing cars that Australians want to buy. 

 

Toyota has once more become Australia’s top selling brand, for the tenth successive 

year. 

Holden is second, also unchanged in the decade. 

 

Mazda has moved from fourth to third position ahead of Hyundai. 

 

Ford is now in fifth position. 

 

The local manufacturers copped a lot of flak during 2012, with suggestions they’d 

lost touch with the needs and wants of Australian car buyers. 

 

These results show the emptiness of those criticisms.  

 

The local manufacturers are also in the top 5 car brands overall. 

 

That is a compelling result considering the high number of brands competing in the 

Australian market. 

 

A decade ago the most popular car sold more than eighty eight thousand vehicles, 

which was just over ten per cent of demand for the year. 

 

In 2012 the top selling car achieved 44,128, less than 4 percent of the market total. 

 

The top 10 cars in 2012 combined sold 27 per cent, which demonstrates the 

fragmentation of the contemporary Australian market. 

 

In this federal election year, both the importers and the local manufacturers are 

looking to the political parties to provide the policy certainty needed to maintain a 

competitive and innovative automotive industry in Australia, as the industry provides 

significant benefits to the broader Australian economy. 

 

This time last year, FCAI forecast an annual sales total of around 1,050,000 due to 

continuing global economic uncertainty. 

 

Thankfully Australia avoided much of the GFC aftermath and, with production 

resuming in Thailand and Japan, the automotive industry was able to respond to the 



 5 

enthusiasm of the car buying public with great deals on an almost overwhelming 

range of vehicles. 

 

This record 2012 result was the culmination of these factors.  

 

During this election year, and with production from Thailand and Japan having now 

caught up with back orders, we are nevertheless cautiously optimistic - 

 

FCAI forecasts a national automotive market of 1,075,000 for 2013.  

2013 is promising to be a very interesting year for the Australian automotive 

industry. 

 

Thank you for your attention and I now hand back to Matthew Callachor. 

 

 

Ends… 

 
 


